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DUTY-FREE GETS A REDESIGN: MONOCLE’S EDITORS OVERHAUL A TERMINAL CASE OF GLOBAL MEDIOCRITY

MONOCLE

A BRIEFING ON GLOBAL AFFAIRS, BUSINESS, CULTURE & DESIGN

TRANSPORT
SURVEY

By air, by land and... look, no hands!
Monocle’s 2015 Transport Survey

Elegant two-wheelers, sleek run-abouts, a Japanese mini-jet and cute ways
to commute. The people, products and players that make the world go round

issue 84 . volume 09
JUNE 201§

Q AFFAIRS Yerevan plans: our senior
editor on Armenia’s prospects
@ BUSINESS Kanazawa connect:
the new fast track from Tokyo
(® CULTURE Handle with care:
the art of moving masterpicces
(® DESIGN Cool runnings: a
sporting start-up from Boston
EDITS Bondi bites, espresso
engineering and Isabel Allende’s
‘last meal’. Plus, 24 hours of
airport logistics ~ an Expo of
Hong Kong’s cargo and carriers

AFTER THE GREAT STORM: OUR CORRESPONDENT RETURNS TO REPORT ON POST-MELTDOWN ICELAND

A BRIEFING ON GLOBAL AFFAIRS, BUSINESS, CULTURE & DESIGN

The art of the sell: the world’s
best shopkeeping and retail stars

A GLOBALTOUR of the leading buyers, designers, cutters and
curators in the retail and service sector
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The ultimate beowsing
cxpenence o 192
Booka, New Yerk

issue 32 . volume 04
APRIL 2010

Q AFFAIRS Double Dutch: two
takes on nation creation

(©® BUSINESS Back to base: sun,
sca and soldicry in the Pacific

O CULTURE Going live: the luxury
of satellite hnks

0 DESIGN Cutting a dash on the
streets of Sio Paulo

e EDITS Buying in Bogota, dining
in Auckland and wopping it off

inVienna
+ SEOUL: A CITY
SERVED UP

Man-scapag
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Yerakache
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teaveling Pop Up Flea
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1ssue 26 . volwme 03
SEPFTEMBER 09
AFFAIRS Kaliningrad: A report

2 , v
A BRIEFING ON GLOBAL AFFAIRS, BUSINESS, CULTURE & DESIGN on Russia's rising outpost
BUSINESS A two-wheeled spin
on urban transport

CULTURE Flying off the shelf
One bookseller's success story
I How Norway built a
better ballot box

Weapons of Mass Seduction: @ £ Caing Madridbome
Why soft is the new hard

SINGAPORE SUR
Monocle reports on winning friends and influencing opimon

OUR 36 PAGE REP!
ON THE STATE OF THE
through music, sport, design and your very own news channel

ISLAND NATION

THE ART OF
POLITICAL PERSUASION

WHAT'S IN THE ARSENAL
OF THE WORLD'S SOFT
SUPERPOWERS?

MEET THE SOFTIES:

THE NATIONS WITH
THE LIGHT TOUCH

LIFT OFF: WHY HUNTSVILLE ALABAMA’S GOT A WHOLE LOT MORE THAN A ROCKET IN ITS POCKET

MONOCLE

A BRIEFING ON GLOBAL AFFAIRS, BUSINESS, CULTURE & DESIGN

issue 49 . volume 0§
DECEMBER II/JANUARY 12

o AFFAIRS Leadership race:
masters of modern statecraft

+(®) BUSINESS Soft ride: the London
taxi's persuasive journcy

G CULTURE At the mic: aday in
the life of Monocle 24

(® DESIGN Baltic bolthole: a cosy

Our 2011/12 Soft Power survey: iland retreat
) . ) . G EDITS Our global Christmas gift
Who’s got it — and who’s lost it

guide, plus Italy’s pasta power
Why sometimes all you need is a good song, a hot artist or an

battling for minds and tummics
v ) 5 EXPO A river runs through them:
attractrve leader to change perceptions of your national brand

a tale of two chilly Asian outposes

Leaders you can Medical safaris and new

Turkey's soapshow
empire builders
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London heading in
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THE PEOPLE,
FRODUCTS, PLACES
AND PUPPIES THAT

WILL SHAPE AND
IMPROVE THE YEAR AHEAD

Brand Germany 2 .~ Make your o’
and its Mittelstand ! . “O presents felt 55
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Chefs as
diplomats




ARCTIC OCEAN

SOUTHERN OCEAN
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Residential

Gutierrez is a fan of the
Victorian British model of
residential planning, “where
you have both a lower and
an upper ground floor™. A
design that separates the
pavement from the house,

t maintains the main
rooms of those houses “just
above eye-level with the
street”. Holland provides
another reference, where
modern temaces promote
a density of population
essential for making
Pubic transport viable,
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FIELD
TRIP

Preface

The news is full of huge
stimulus packages but
some smaller initiatives
have gone beneath the
radar. In Japan, a scheme
to encourage jobless young
citizens to move from town
to work the land could be a
global template for modern
rural living and a new career.

WRITER
Tyler Brilé

ILLUSTRATOR
Satoshi Hashimoto

There are many ways to jump st
tional economies to try to get the
spinning faster again. If you're |
you can launch a mini spending sg
arms in an attempt to give your d
industry a jolt while also doing sorr
for your global authority, commiss
a new helicopter assault ship as yo
de résistance.

If you're the US you can quit
ally get the country moving fast
also please some of your closes




7 | i 2 FTY -
=g






















L L N ne 1
U [ LUSLIL )
T










W™

INTERNATIO NA
the Olympic
different ¢

L YOUTH CAMP: |

Spirit of learnine

ultures
2016 internat

and friendst
onal youth camp
a global village that brings young
People from every ;);;r!u;c;);ﬂmg
nation to the Site used for the
()/ymplc V{/Iago In 1964

nip, the

will be

.

ENTF IUSIAS NnC s
the c:duczﬂiom-x!

at
School at an =

2arly
means that Sports

values of Olympisr
as passionate Spe

- . . o
nent wive the reality is that it only comes 1«

from fashion items to small house|
isi a 1 be just the type of stimuly,
life ar the weekend. Thanks to the vision of goods :;(:‘ur’:u:d: i o
» ] & rea- F: oL i % : :
o ?\;{fl"\"j :n'\:fc a management team that has dc.'u‘l_? spent a c“ l,):’(‘,n,(. S ik
I:::\' -n'rhc hunt  bit of time touring Japan coupled with some  ecor VS
. : " ~ r o
i}ul ll;ar portfolio appealing modernist structures that dor the

scheme
N CEO of Central

If you have any questions Or comme
property, the market is built on a solid foun-  please dmf).a n.o'!cnt:: ’p‘c.l("r[;(!;;l"""‘k'/‘"“
developersinthe  dation that &IVes it a very clear identty. or my ﬂhf" -"SS‘S "’;‘ 2 kL €1 ‘ pla .mmm
rwell informed More importantly, it offers an equally  com) or ’\f‘lSl(” er ( SP@monoc le.cop
re looking for stable footing for young entreprencurs who ‘] hank you for support, —
ded it's not as  wane [0 go beyond just setting out a stall
lew food hall  apd peddling their

few pictures

wares. By doing a light
e-up for an

edit on vendors (T use this term cautiously
'r ity hall,

fust aboyy

€ private

Teir city,;
nverge
*r djs-
Struc-
Visit,




Report
Special vehicles




o1: Get
your sound

Mow 00 you make senso of
your wident Biohes of Lncy,
procens ol e Dol reCordh
yOU Ve Bodrd Proughout
YOUr yours) ¥ and tum
T 0 your own sourd?
Fotam, K, Pat'’s how
Flater, Cont 0opy.
Orgraity o key, many &
petrod 3o 8 bong
Parrwd by “Ihe few
Bowe”, Practee Ske mad
a0 oM your shynons. AY
o end of s Gacad.
YOu COU D Sorgiven Ror
Png that you have 10 be
2 SRy shy'ed, Sootheome
chich with & grum machee
B0 8 syninetaer Sared o
%0 11 Beoe La Roun, Litte
Boots, Lagy Goga ooc) A
hoartfel IoOpness Som
Fiorerce 803 2w Maches
ad Bat for Linsben & even
Detier. B mad, Do and
AaNgorous 10 hrdw O ast
Do Biue. Dot Do e And
e, mont of ihe Dest
BN MORe yOu wWatt 50
Gance, 1 2 wense, of
COUTD, YO CaNY Qot your
sourdt & Qets you

02: Build your online profile

wEIIo

Rovor Bl &

Rowshus Ok

HEEYTRAON

Novmtn Jhahmnr

Pecpin wouks Aave you Beleve That &' 6ot enough 10

B 31 srgng. MACHg anymone = yOu have 10 e

W Twierng. MySpacey) and "narQeg”, 100, “The key
10 O & eop & Smple,” says MAchel Shymaraiy,
COW strategy mareger for Universsl Muse Inerrational
IS 3 mentain 10 Thirk N1 Creotinyg Duz is o abOut new
MOChOOIOGY. 1S BDOUE DOW YOU Ve That techrciogy *
Kaating 0onirtl Of what's Gond 0N your Doha® 1§ oosartal
106 2y Sriat, a3 £ G0t matier Pow GO0 your Sgtal
foarm &, MU s wil 30 Ot B nauent . “Givo your
s e 100ing of Drvioged 200ess, Nave a coharent
MES00 8nd Sways 3ty wol tladr of 3 Coporate fool

O & ok ume of teehnoiogy

C)

L SN
Starung a band

HOW TO
BE A BAND
IN 2010
—Global

Pretace
Floca, stirs a0 MoOw o650rtady
CECs of v oan sl bt
0 Duscwsnen). Loan Fow o
RaTOss POtONS, 100CIND
843 e GOt AVOALOR, A
YOu COUM 3000 B S0l O,
WO releg ot
The wond “edustry ™ is escd ko in coter-
taanmont than o was five yoam 3o The
muais Br has ensored a preIndutriad Ape
nwhete artnans are weaving thow wares in
snalicr  sureoundings  and  wpplying
smalicr merchasts,. The CD ravlution
that beocfited Mg eocond Libchs in the
1950n Laught the muons Lunncss and e
ooxt revedution caught them nappare. The
wed has destred the anceen ropme. 1o
Bugn it's Sostroyed the ¢z of the suprnstar
Whsle many hawve tasted U domane of
the maor ladel's grany tran, the carmugos
were ooy for those that rode on it And
M DOL FUnt SXOOY SRPNTING ACoounts that
Bave sufferad; many artists fock vulineralie
without the bosomn of 2 g busincss
Botund thom. But oppoetuntaos knogi, I
time foe the indcpondonts 10 reck’n'roll

I Bt & Dasd really were bhe run
ming & small businews, you'd e adhised 10
sl somcthing interesting and 50 Jove what
you S, o Son't bother Joung it a1 ol The
pends of amall buninews abound. In this
APV, MONOCLE 3P0k 10 3 1Oser of mrile
ol muiends 10 haschy a plan for Tuturepooad=
ing the neat bag thing. ==

e 38— o9t

C)

Startng a band

03: Get good;
get on the road

Now you''ve oot your 30
Wi L. The rough Outs that
Mgt 3000 bo By 0
BOCPOCOBwE awphores VA
WMySoace, Tweer, YouTube
0 F 200000 800 Daim

10 your varvty. B you have
1O wansty yet, you e not
Howad arvy wrtl yiu Carn
wol O WD Teve and
parioem. “Playng n ural
vorues realy Feiped e 83
2 pariorroer” says Florenco
Weizh o Fioronce and e
Machae, “sometemes my
QLE wOSONY b LD
WOTaoo L acappia”
Food teston) rachs

fve 5 rvaladie, 500 - a0
people Ganca). Mreng your
Oves ON Paw robios &
P3G %0 e bar? Partaps
0B ImOOriantly Nr your
OOOEty, you're up on
H0n DG & COMunty,
e Wan of wWhach Can Pever
Do recreated oniew. Dross
VO, 100k SharD v ot 0
QO0S Lt OG0 Jirmes
Brown moves yOu Cractsad
N Sore of B e

= H By 28

04: Get a manager

¥ Pere was A 1re when 3 AN wis T laad SnQer's made Som schel
Wh COURIN T g, Py The QU & I Bhgs 30 8 Anthen, thooe days &0
NG 9One MOSern Fariers nood 30 B MUS-1asNg Nt of Correcton
W & S00ASACH e Understadeg of The Chan)ng Duaress, and the

PAR CrEh DS 1N DAALE 50 MAXFTEe dvorse fvinue SRS TAAStS Mo
OCreanngly NIVING 90 L340 0N The Tunnons o8 Of TNOs Themaolnos,

234G ME7S0s BN BOCOME The MANGNG Ceectr Of T company.”
xpians DA Mesaage, manaoe of Radchedd, “There aw frw et

A0S NOw. S0 A BT COMes COWN %0 QOO OO IMEOVISAG 10 1aan
AL Of fiw OO0OMUATeS. " Ths mean that S astOny rolos suh

29 Managee, ALA man of music nayer 50 Drng 20 8 rerw brewd of
O Industry professionad

0s: Get a record deal

DonY bo avad 3 happe bofore sy
00 T 00 Led. “Rooond Comparies

1O 1ONOC S LD M T CArte OF the
POLLY, 30 Tyt 03 30 B0 rove
O COe-Orintend.” rys profeascr Semon
Frn, craw of Do \Nuroury Muse Prie
Nstead of A0Ceptng an OFf-The-cack
COMACE, Iriats are DoOeYiIng 40 Bk for
e 53528 of r0ord Geals ~ Chooy) the
VOrOSerts INGT G MChweve Iher Denvony
QoM. "Musc B now More 3002 rabbeg
PoOpia's ATRON Than Selng T reconds
= ONCO YO Nave IHhor aftention you Can
WOrk Out AW wary's 30 MRS MOrey MO
0.7 sarps P, SHo-2em mecond Goals

e 350 1 wiry 0reed Docune,
SOUON Pvosiment ot Yhe startup age
5 rvaluadde, 1S noreanngly WS

how much haip & reoond Cormpany can

Do Oroe yOu've DUt & haaity an hase









Ha—e—RTWw
~NRKVE =N =~LTORRED R ~

~HIEVWTERECBLEVALSEL L L, ROAS

TH.FASCA . 2B ERBETVLEVWTLEI?

e BOSS

4240/ 04 R

oso



















4

CITYCARGO

e 8 - 4 1 |
’ = 1 ! !
!



















BY : XEES mitsutomi@visiontrack.jp

TOKYO OSAKA

\/ | S |Oﬂ 'I'ra C K 141-0031 HEER KB EFE-8-3 AIEEILF  530-0047 ABRALE B 2-8-1 ASTEIL210
T 03-3493-3456 F 03-3493-3445 T 06-6316-7363 F 06-6316-7365





